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Implementation Time Frame

Interim Final Rule was Published Interim Final Rule was Published 
December 6, 2007December 6, 2007
State Agencies must implement by State Agencies must implement by 
October 1, 2009October 1, 2009
There is a comment period that ends There is a comment period that ends 
February 1, 2010February 1, 2010
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Criteria Used to Select the New WIC
Food Packages

Foods are suitable for lowFoods are suitable for low--income persons income persons 
who may have limited transportation, who may have limited transportation, 
storage, and cooking facilities.storage, and cooking facilities.

Foods are readily acceptable, widely Foods are readily acceptable, widely 
available, and commonly consumed; take available, and commonly consumed; take 
into account cultural food preferences; and into account cultural food preferences; and 
provide incentives for families to participate provide incentives for families to participate 
in the WIC program.in the WIC program.

Consideration given to the impacts that Consideration given to the impacts that 
changes in the packages will have on changes in the packages will have on 
vendors and WIC agencies.vendors and WIC agencies.
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The New WIC Food 
Packages….
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Revise Food Packages for 
Infants

Formula amounts tied to Formula amounts tied to 
feeding practice and feeding practice and 
age of infantage of infant
Complementary foods Complementary foods 
delayed to 6 monthsdelayed to 6 months
Juice eliminatedJuice eliminated
Baby food fruits and Baby food fruits and 
vegetables for infants  vegetables for infants  
Baby food meat for fully Baby food meat for fully 
breastfed babiesbreastfed babies
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Infant Beverages
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Families with Infants

79% of families with infants purchase baby 79% of families with infants purchase baby 
foodsfoods

Those who donThose who don’’t purchase baby foods t purchase baby foods 
reported thatreported that……

Baby too young: 57%Baby too young: 57%
Make their own: 28%Make their own: 28%
Baby does not like: 20% Baby does not like: 20% 
Baby will not eat baby food: 9%Baby will not eat baby food: 9%
Too expensive: 4%Too expensive: 4%
Baby food is not healthy: 3%Baby food is not healthy: 3%
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Baby Foods Currently Purchased
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If WIC checks included baby food, 
participants would purchase…
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Provide Breastfeeding 
Incentives and Support

Fully breastfeeding Fully breastfeeding 
mothers receive most mothers receive most 
variety and largest variety and largest 
quantity of food, quantity of food, 
including $10 cashincluding $10 cash--
value voucher for fruits value voucher for fruits 
and vegetables.and vegetables.

Fully breastfeeding Fully breastfeeding 
infants > 6 months infants > 6 months 
receive larger quantities receive larger quantities 
of baby food fruits and of baby food fruits and 
vegetables; also baby vegetables; also baby 
food meat.food meat.



11

New Food Packages for Partially 
Breastfeeding Infants

Compared to previous food packages, Compared to previous food packages, 
partially breastfed infants receive less partially breastfed infants receive less 
infant formula to allow mothers to feed infant formula to allow mothers to feed 
more breast milk to their infants.more breast milk to their infants.

No routine issuance of formula in first No routine issuance of formula in first 
month to help mother maintain milk month to help mother maintain milk 
supply.supply.
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Add Fruits and Vegetables

Cash valueCash value--vouchers vouchers 
($6, $8, or $10) for ($6, $8, or $10) for 
fruits and vegetables fruits and vegetables 
for children and womenfor children and women

Participants may Participants may 
choose from a wide choose from a wide 
variety of fruits and variety of fruits and 
vegetablesvegetables

Fresh, frozen and Fresh, frozen and 
canned allowedcanned allowed
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Fruit Purchasing Trends

Most families buy fresh fruit weekly (88%)Most families buy fresh fruit weekly (88%)
Most families rarely or never buy frozen fruit (86%)Most families rarely or never buy frozen fruit (86%)
Most families rarely or never buy canned fruit (65%)Most families rarely or never buy canned fruit (65%)
Nearly 100% of families would use WIC checks to buy fresh Nearly 100% of families would use WIC checks to buy fresh 
fruitsfruits
60% of families would use WIC checks to buy canned fruits60% of families would use WIC checks to buy canned fruits
47% of families would use WIC checks to buy frozen fruits47% of families would use WIC checks to buy frozen fruits
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Vegetable Purchasing Trends

They buy canned vegetablesThey buy canned vegetables
Never (31%)Never (31%)
Monthly (29%) Monthly (29%) 
Weekly (23%)Weekly (23%)
Rarely (15%)Rarely (15%)

They buy frozen vegetablesThey buy frozen vegetables
Never (44%)Never (44%)
Monthly (24%)Monthly (24%)
Weekly (17%) Weekly (17%) 
Rarely (15%)Rarely (15%)

They would use WIC checks to buyThey would use WIC checks to buy
Fresh (99%)Fresh (99%)
Canned (64%)Canned (64%)
Frozen (61%)Frozen (61%)

Most families buy fresh vegetables weekly (87%)
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Cash-Value Vouchers for 
Fruits and Vegetables

For use at authorized grocery stores For use at authorized grocery stores 
WIC State agencies have the option to WIC State agencies have the option to 
authorize farmers at farmersauthorize farmers at farmers’’ markets to markets to 
accept the cashaccept the cash--value vouchervalue voucher
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Add Whole Grains

Whole wheat or whole Whole wheat or whole 
grain bread for grain bread for 
children and womenchildren and women

Whole grainWhole grain optionsoptions
Brown Rice Brown Rice 
Soft Corn and Whole Soft Corn and Whole 
Grain TortillasGrain Tortillas
OatmealOatmeal
BulgurBulgur
BarleyBarley
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Grain Purchasing Trends
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Reasons Whole Grain Items 
Aren’t Chosen

Reason WW Bread
Corn 

Tortillas
WW 

Tortillas
Brown 
Rice

Don’t know what they are 4.5% 18.5% 8.8% 3.6%

Never tasted 12.9% 14.4% 38.9% 39.7%

Don’t like the taste 45.9% 34.6% 21.3% 19.8%

Family doesn’t like it 28.5% 19.3% 16.3% 13.7%

No specific reason 10.8% 16.1% 13.6% 14.5%

Don’t know how to cook it - - - 6.0%

Make my own - 0.5% 0.6%

2007 California WIC Participant Food Shopping and Consumption Ha2007 California WIC Participant Food Shopping and Consumption Habits Surveybits Survey



19

Whole Grains and WIC Checks

If WIC offered whole grain products, If WIC offered whole grain products, 
participants would use their checks to participants would use their checks to 
buybuy……

Whole wheat bread (94.6%)Whole wheat bread (94.6%)
Oatmeal (87.1%) Oatmeal (87.1%) 
Corn tortillas (83.8%)Corn tortillas (83.8%)
Brown rice (63.0%)Brown rice (63.0%)
Barley (22.4%)Barley (22.4%)
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Require Whole Grain Breakfast 
Cereals

At least half of the breakfast cereals on At least half of the breakfast cereals on 
a State agencya State agency’’s food list must be s food list must be 
whole grain.whole grain.
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Reduce Juice Allowance for 
Children and Women

Reduces quantities of Reduces quantities of 
juice for children and juice for children and 
women women 

Amounts align with the Amounts align with the 
2005 Dietary 2005 Dietary 
Guidelines for Guidelines for 
Americans and Americans and 
recommendations of recommendations of 
the American Academy the American Academy 
of Pediatricsof Pediatrics
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Children’s Juice Consumption

No juiceNo juice 2%2%
1x per day      1x per day      17%17%
22--3x per day   3x per day   58%58%
4x per day      4x per day      13%13%
5x per day       5x per day       6%6%
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Typical Amount Per Serving

Up to 4 oz.   Up to 4 oz.   43%43%
55--7 7 ozsozs.       .       27%27%
88--11 11 ozsozs.     .     26%26%
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Opinion on Juice Quantity

Not enough 
28%

Too much 
6%

Just right 
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Reduce Milk and Dairy 
Allowances

Reduces quantities of Reduces quantities of 
milk and cheese for milk and cheese for 
children and women to children and women to 
align with 2005 Dietary align with 2005 Dietary 
Guidelines for Americans.Guidelines for Americans.



26

Opinion on Milk Quantity
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Opinion on Cheese Quantity
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Family Milk Purchasing Trends
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Adult Milk Consumption Trends

Type of milkType of milk
Whole milk (41.1%)Whole milk (41.1%)
2% (39.3%)2% (39.3%)
1% (7.5%)1% (7.5%)
Skim (3.5%)Skim (3.5%)
Lactaid (1.8%)Lactaid (1.8%)
Soy (2.2%)Soy (2.2%)

Choose this type Choose this type 
becausebecause……

Best for me (healthier) Best for me (healthier) 
(50.1%)(50.1%)
Like the taste (31.4%)Like the taste (31.4%)
My family prefers it My family prefers it 
(22.0%)(22.0%)
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Child Milk Consumption Trends

Type of milkType of milk
Whole milk (52.1%)Whole milk (52.1%)
2% (36.6%)2% (36.6%)
1% (5.5%)1% (5.5%)
Skim (1.4%)Skim (1.4%)
Lactaid (1.6%)Lactaid (1.6%)
Soy (1.5%)Soy (1.5%)

Choose this type Choose this type 
becausebecause……

Best for child (healthier) Best for child (healthier) 
(64.4%)(64.4%)
Child likes the taste Child likes the taste 
(20.3%)(20.3%)
My family prefers it My family prefers it 
(21.4%)(21.4%)
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Cheese Trends

95% of participants ever eat cheese95% of participants ever eat cheese
Spanish (99%)Spanish (99%)
English (98%)English (98%)
Chinese (75%)Chinese (75%)
Vietnamese (43%)Vietnamese (43%)
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Skim or Low-Fat Milk 

Only skim or lowOnly skim or low--fat milk is authorized for fat milk is authorized for 
women and children > 2 years of age.women and children > 2 years of age.
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Milk Preference Trends

When asked what they would do if they could only When asked what they would do if they could only 
purchase lower fat milk with WIC checks, they purchase lower fat milk with WIC checks, they 
responded that they would buy:responded that they would buy:

2% milk (77.7%)2% milk (77.7%)
1% milk (15.5%)1% milk (15.5%)
Skim milk (5.6%)Skim milk (5.6%)
Whole milk with  own money (7.4%)Whole milk with  own money (7.4%)

2007 California WIC Participant Food Shopping and Consumption Ha2007 California WIC Participant Food Shopping and Consumption Habits Surveybits Survey



34

Add New Milk and Dairy 
Alternatives

SoySoy--based beverage*based beverage*

Tofu*Tofu*

**Medical documentation required for children toMedical documentation required for children to
receive soyreceive soy--based beverage and tofu as based beverage and tofu as 
alternatives to milk.alternatives to milk.
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Soy Milk Trends

4.3% reported purchasing soy milk and they 4.3% reported purchasing soy milk and they 
buy it:buy it:

Only occasionally: 19%Only occasionally: 19%
1 qt/week: 8%1 qt/week: 8%
½½ gal/week: 29%gal/week: 29%
1 gal/week: 21%1 gal/week: 21%
11--2 gal/week: 18%2 gal/week: 18%
More than 2 gal/week: 5%More than 2 gal/week: 5%

Type of soy milk purchased:Type of soy milk purchased:
Refrigerated soy milk: 86%Refrigerated soy milk: 86%
ShelfShelf--stable soy milk: 20%stable soy milk: 20%
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Flavors of Soy Milk Purchased

Survey Survey 
LanguageLanguage PlainPlain VanillaVanilla ChocolateChocolate

English 55% 72%72% 18%

Spanish 60%60% 40% 20%

Chinese 86%86% 7% 3%

Vietnamese 92%92% 11% 0%
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Tofu Trends

21% of participants buy tofu21% of participants buy tofu
English (16%)English (16%)
Spanish (8%)Spanish (8%)
Chinese (99%)Chinese (99%)
Vietnamese (100%)Vietnamese (100%)

2007 California WIC Participant Food Shopping and Consumption Ha2007 California WIC Participant Food Shopping and Consumption Habits Surveybits Survey
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New Combo Check Opinions

Mostly cowMostly cow’’s milk (73%) withs milk (73%) with……
Cheese (49%) Cheese (49%) 
Soy milk and cheese (21%) Soy milk and cheese (21%) 
Tofu, soymilk, and cheese (21%)Tofu, soymilk, and cheese (21%)
Tofu and soy milk (5%) Tofu and soy milk (5%) 
Tofu and cheese (4%)Tofu and cheese (4%)
Soy milk (1%)Soy milk (1%)

All cowAll cow’’s milk (15%)s milk (15%)
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Reduce Quantities of Eggs

Reduces quantity of eggs to align withReduces quantity of eggs to align with
2005 Dietary Guidelines for Americans.2005 Dietary Guidelines for Americans.
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Opinions On Egg Quantity

Just Right 62%

Not Enough 35%

Too Much 2%
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Add New Canned Fish for 
Fully Breastfeeding Women

Continues to allow Continues to allow 
canned canned light tunalight tuna
(no albacore)(no albacore)

Allows other canned Allows other canned 
fish identified as fish identified as 
lower in mercury lower in mercury 

SalmonSalmon
SardinesSardines
MackerelMackerel
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Other Changes…Legumes

Adds legumes (beans or peanut butter) to Adds legumes (beans or peanut butter) to 
food package for postpartum women to food package for postpartum women to 
improve the intake of iron, improve the intake of iron, folatefolate, Vitamin E, , Vitamin E, 
and fiber.and fiber.

Allows canned beans to be substituted for Allows canned beans to be substituted for 
dried beans for all children and women.dried beans for all children and women.
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Canned Beans Trends

Participants and their families reported consuming Participants and their families reported consuming 
beans:beans:

Never (56.8%)Never (56.8%)
Occasionally (15.2%)Occasionally (15.2%)
Often (15.5%) Often (15.5%) 
Rarely (12.4%)Rarely (12.4%)

Those who never consume canned beans donThose who never consume canned beans don’’t t 
becausebecause……

They purchase dried (72.3%)They purchase dried (72.3%)
Their family doesnTheir family doesn’’t like them (33.8%)t like them (33.8%)
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Canned Beans and Brand Loyalty

33.4% of participants have a favorite 33.4% of participants have a favorite 
brand of canned beans.brand of canned beans.

83.6% of those individuals would purchase 83.6% of those individuals would purchase 
another brand if offered by WIC checks. another brand if offered by WIC checks. 
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Beans and WIC Checks

If participants could create their own WIC If participants could create their own WIC 
checks with a combination of canned checks with a combination of canned 
beans, dried beans, and peanut butter, beans, dried beans, and peanut butter, 
they would choose:they would choose:

Dried beans (73.7%)Dried beans (73.7%)
Peanut butter (72.1%)Peanut butter (72.1%)
Canned beans (37.2%)Canned beans (37.2%)
None (0.8%)None (0.8%)
DonDon’’t know (0.1%)t know (0.1%)
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Summary of Major Changes

Revises infant food packagesRevises infant food packages
Adds fruits and vegetables Adds fruits and vegetables 
Adds soyAdds soy--based beverage and tofu as based beverage and tofu as 
milk alternativesmilk alternatives
Adds whole grains (cereals, bread, and Adds whole grains (cereals, bread, and 
other whole grains, e.g. tortillas, brown other whole grains, e.g. tortillas, brown 
rice)rice)
Reduces some food allowances, Reduces some food allowances, 
including milk, eggs and juiceincluding milk, eggs and juice
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Add Foods to Appeal to 
Diverse Populations

TortillasTortillas
Brown rice andBrown rice and
other whole grainsother whole grains
Soy beverageSoy beverage
TofuTofu
Wide choice of fruits Wide choice of fruits 
and vegetables for and vegetables for 
ethnic varietyethnic variety
Canned salmon, Canned salmon, 
sardines, mackerelsardines, mackerel
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Continue to Serve 
Medically Fragile Participants

Continues to provide Continues to provide 
exempt infant exempt infant 
formula and medical formula and medical 
foodsfoods

Now authorizes Now authorizes 
medically fragile medically fragile 
participants to participants to 
receive other WIC receive other WIC 
supplemental foodssupplemental foods
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State Food Lists

WIC State agencies have flexibility to select WIC State agencies have flexibility to select 
foods within the parameters of Federal foods within the parameters of Federal 

regulations.regulations.
For example:For example:

Specific brands of cereal and juiceSpecific brands of cereal and juice
Container/package sizes for milk, cheeseContainer/package sizes for milk, cheese
Policies regarding organic, kosher, specialty Policies regarding organic, kosher, specialty 
foodsfoods
Lower cost optionsLower cost options
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The changes to the WIC food packages 
hold potential for improving the 

nutrition and health of the nation’s 
low-income pregnant women, new 

mothers, infants, and young children.

Institute of Medicine, 2005


	Overview of the Interim Final Rule and California’s Participant Survey Results
	Implementation Time Frame
	Criteria Used to Select the New WIC�Food Packages
	Revise Food Packages for Infants
	Infant Beverages
	Families with Infants
	Baby Foods Currently Purchased
	If WIC checks included baby food, participants would purchase…
	Provide Breastfeeding Incentives and Support
	New Food Packages for Partially Breastfeeding Infants
	Add Fruits and Vegetables
	Fruit Purchasing Trends
	Vegetable Purchasing Trends
	Cash-Value Vouchers for �Fruits and Vegetables 
	Add Whole Grains
	Require Whole Grain Breakfast Cereals
	Reduce Juice Allowance for Children and Women
	Children’s Juice Consumption
	Typical Amount Per Serving
	Opinion on Juice Quantity 
	Reduce Milk and Dairy Allowances
	Opinion on Milk Quantity
	Opinion on Cheese Quantity
	Family Milk Purchasing Trends
	Cheese Trends
	Skim or Low-Fat Milk 
	Add New Milk and Dairy Alternatives
	Soy Milk Trends
	Flavors of Soy Milk Purchased
	Tofu Trends
	New Combo Check Opinions
	Reduce Quantities of Eggs
	Opinions On Egg Quantity
	Add New Canned Fish for Fully Breastfeeding Women
	Other Changes…Legumes
	Summary of Major Changes
	Add Foods to Appeal to �Diverse Populations
	Continue to Serve �Medically Fragile Participants
	State Food Lists

